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ABSTRACT

India is a developing Country. It has a very hugfait market. India’s economic development is dejpgmon the
retail sector especially unorganized retail sedimw-a-days the share of India’s organized regibmly 8% remaining
92% is unorganized retail. The government policiégered more growth to organized retail. By thiswill be
grow up to 20% approximately after 5 years. It wik create some positive and also negative impactghe

small retailers. So, this study describe abouvteus impact and also some features and facttzoall retailers.
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